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Background 

• More than 90% of the world economy is driven by entrepreneurs,
start-ups and SMEs: thus it is a driving force of economic stability,
job creation, business innovation and green and inclusive growth

• Project goal: To gain a holistic understanding of the gaps and
opportunities of Entrepreneurship and Innovation ecosystem in
22 Arab countries

• Formulation of the strategy and training courses on
entrepreneurship and digital skills

• Recommendation on the way forward

https://www.ntnu.edu/ihb/about-mit-reap

https://www.ntnu.edu/ihb/about-mit-reap


The inputs estimated 
to predict the success 
of entrepreneurship 
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Secondary data collection 

The Doing Business 
Report (DBR) – the 

World Bank

Competitiveness Report 
the World Economic 

Forum’s (WEF)

Global Innovation Index 
– by World Intellectual 
Property Organization 

(WIPO)

Global Entrepreneurship 
Monitor – GEM

UN E-government 
survey



Ease of doing 
business 

ranking by 
the WB 



Registrations of new businesses 



Societal 
values 



Fear of 
failure



MENA 
incubators, 
accelerators 
and co-working 
spaces



Selected 
country 
profiles: UAE 



Tunisia



Lebanon 



Part II
Training courses on 
entrepreneurship and 
digital skills in the Arab 
World 
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Female 
entrepreneurship 

HD 
rank Country

Female share of graduates in science, 
mathematics, engineering, manufacturing and 

construction at tertiary level

Female share of 
employment in senior 

and middle management 

Women with account at financial 
institution or with mobile money-

service provider

(%) (%) (% of female population ages 15 and 
older)

34 UAE 17,3 10 a 76,4
37 Qatar 15,8 12,2 a 61,6

39
Saudi 
Arabia 17,4 6,8 a 58,2

43 Bahrain 12,6 14 d 75,4
48 Oman 39,8 18 c 63,5
56 Kuwait n/a 13,61 a 73,5
80 Lebanon 18,0 8,4 a 32,9
85 Algeria 26,9 10,6 a 29,3
95 Jordan 18,4 2,4 b 26,6
95 Tunisia 37,2 14,8 a 28,4

108 Libya n/a <1 59,6
115 Egypt 7,7 4,9 b 27,0
119 Palestine 12,6 15,4 15,9
120 Iraq n/a 2,4 b 19,5
123 Morocco 17,5 12,8 a 16,8
155 Syria 19,2 9 a 19,6

159
Mauritani
a 16,8 4,5 b 15,5

165 Comoros n/a 4,09 e 17,9
167 Sudan 12,8 3,4 b 10,0
172 Djibouti n/a 14,2 b 8,8
178 Yemen n/a 0,2 b 1,7

.. Somalia n/a <1 33,7



Thank you for 
your attention 

Munira.aminova@vub.be

Slaheddine.Maaref@itu.int
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