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More than 90% of the world economy is driven by entrepreneurs,
start-ups and SMEs: thus it is a driving force of economic stability,
job creation, business innovation and green and inclusive growth

Project goal: To gain a holistic understanding of the gaps and
opportunities of Entrepreneurship and Innovation ecosystem in
22 Arab countries

Formulation of the strategy and training courses on
entrepreneurship and digital skills

Recommendation on the way forward
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Framework for assessing
entrepreneurship
ecosystem and its success

The inputs estimated
to predict the success

of entrepreneurship

(3]
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Access to Finance

Individual investors
Venture capital funds

Public funding
Debt financing
Grant/subsidies

Securities market

-

Culture
Sociely’s attitudes toward
entrepreneurship

Entrepreneunial role models
Media coverage

Ambition, drive, hunger

Social status of entrepreneur
Tolerance, risk, mistakes, failure

ICT infrastructure

Accessibility and affordability of

Intemet (mobile / fixed )
Cloud & data center experience

ad

Skilled Talent

Access to education and general
degrees

R&D and innovative skills
Access to local and intemational
labor market

Entrepreneurship training
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Regulations and Policy

Ease of doing business
Compliance

Trading across borders
Digital policies
Govermnment R&D policies
Venture-friendly legislation
Institutions
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Support and Networks

Acceleratorsfincubators
Events

University-industry partnerships
Support:  co-working  spaces,
technoparks

Mentors,  coaches,
experts, advisers

Market potential

technical

Digital literacy / readiness:
individual use, cloud migration,
digitization of gov't services
Domestic market size: B2B, B2C,
Public procurement

Local market efficiency
Intemationalization




Secondary data collection

Global Innovation Index
— by World Intellectual Global Entrepreneurship UN E-government
Property Organization Monitor — GEM survey
(WIPO)

The Doing Business
Report (DBR) —the

World Bank




ase of doin
business

ranking by
the WB

How economies in Arab World rank on the ease of doing business
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Jordan (Rark 104)

West Bank and Gaza (Rank 116)

£
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Algeria (Rank 157)
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Sudan (Rank 162)
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Syrlan Arab Republic (Rank 179)
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Libya (Rank 186)
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Somalia (Rank 190)
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Registrations of new businesses
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Societal

values

Egypt
Iran

Jordan
Morocco
Qatar

Saudi Arabia
Tunisia (2015)
UAE

Average
(MENA)

83.4*
52.4
73.5
79.3
71.2
81.3
711
75.1
73.4

87.1
80.5

82.3
58.7
80.4
78.7
721
82.3
77.8

62.1
57.9

74.7
60.7

66.7
75.9
48.3
83.8
66.3




1 Lebanon 17.02 0.69

p) Egypt 30.2 0.4

3 Algeria 32.95 0.51

Fear of 1 Libya 33.05 0.49
. 5 Saudi Arabia 34.35 0.83

fa I | ure 6 Palestine 40.19 0.21
7 Tunisia 40.25 0.36

8 Qatar 41.86 0.99

9 Jordan 44.34 0.26

10 Morocco 52.9 0.37

11 United Arab 61.08 0.89

Emirates




MENA
incubators,
accelerators
and co-working

spaces

NOT EXHAUSTIVE
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Selected
country

profiles: UAE

— ASIA &

Cultural and Social Norms f,_f-j”'“-h__

Physical Infrastructures 6.57

7.54

Internal Market

Entry Regulation 4.25 5.35 1:

4/54

Internal Market Dynamics |~ '
5.05 5.54 14/54

OCEANIA ——— UNITED ARAE EMIRATES

Entrepreneurial Finance 4.69
490 14/54

5.27 6.01 2/54

3/54 [,

Burdens or |

Commercial and Lega
Infrastructure 4.65 5.74 .

7/54 -
R&D Transfer 3.99 4.81 7/54

1 = highly insufficient, 9 = highly sufficient

Government Policies: Support

and Relevance 4.66 6.33

1,54
Government Policies: Taxes
_» and Bureaucracy 4.05 5.94
a8 1/54

| Government
| Entrepreneurship Programs
435 530 11/54

./ Entrepreneurial Education at
School Stage 3.49 5.04 3/54

repreneurial Education at

_— Post School Stage 4.61 5.54

10/54




Tunisia

Entrepreneurial Finance

Cultural and Social Norms 2 Govermnmental Policies: Support and Relevance
4
Physical Infrastructure 3 ~ Government Policies: Taxes and Bureaucracy
-T. _1..-"5%.
Internal Market Burdens or Entry Regulation 1 b -.-:3'-- - ~—— Govemment Entrepreneurship Programs

o

L
Intemal Market Dynamics - \\_" | Entrepreneurial Education at School Stage

Commercial and Legal Infrastructune. | Entrepreneurial Education at Post School Stage

R&D Transfer




Le b a n O n —— ASIA & OCEANIA —— LEBANON 1 = highly insufficient, 9 = highly sufficient

Entrepreneurial Finance 4.69

459 21/54
- Government Policies: Support

Cultural and Social N T
ral and Social Norms - T and Relevance 4.66 2.93
527 5.21 18/54 53/54

Government Policies: Taxes
_.Iand Bureaucracy 4.05 3.05

41/54

Physical Infrastructures 6.57
4.51 53/54

-

\ Government
| Entrepreneurship Programs

/ 425 288 53/54

Internal Market Burdens or /'{
Entry Regulation 4.25 4.11 §
32/54 \

\

G Entrepreneurial Education at
School Stage 3.49 4.77 5/54

-

Internal Market Dynamics
5.95 5.45 17/54

Commercial and Lega / 1 4 ntrepreneurial Education at

Infrastructure 4.65 5.24 d___d__f"”rPust School Stage 4.61 6.09
12/54 4/54

RED Transfer 3.99 3.88
29/54




Part I

Training courses on
entrepreneurship and
digital skills in the Arab
World
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Economic conditions of 22 Arab countries
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Gross Enrollment tertiary education %
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Soft conditions to develop training programs
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Country

UAE

Bahrain

Morocco

Infrastructure

Accessibility

Digital
literacy and
Skills

Oman

Qatar

Tunisia

Saudi Arabia

Kuwait

Jordan

Business
environment

Gender
equality

Egypt

Lebanon

Mauritania

Djibouti

Comoros

Algeria

Iraq

Sudan

Syria

Libya

Yemen

Somalia

Palestine




Algeria Egypt Palestine | Libya Syria Iraq
“Toplramng | Entepreneurship | Enepreneurship | Essentialsof | Softskils | Essentialsof | Soft skils
recommendation | skill skills enfrepreneur enfrepreneur
ship ship
2Ohanng | Md-evel digral | Sor-skils Enferpreneur | Enfiepreneur | Enfiepreneur | Endepreneur
recommendation | skill shipskils | shipskils | ship skils ship skills
3 aining Digrtal M-evel aigial | Digial MiHevel | Digtal Digrtal
recommendation | entrepreneurship | skill enfrepreneurs | digital skils | Entrepreneur | entrepreneurshi
hip ship

Jordan Morocco Lehanon Tunisia Oman
Toptanng | Digha Essenflsof | Softskls Digt] Entiereneurship
recommendaton | Entrepreneurship | Entrepreneurship Entrepreneurship | skils
2ianng | Mo-eveldigtal | Digta Digital Mic-velaigral | Digal
recommendaton | skils enfrepreneurship | Entreprengurship | skl enfreprengurship
Jtramng | Global Mid-evel digitl | Entrepreneurship | Managementand | Softskils
recommendaton | entrepreneurship | skils skils fiancialissues to

and imnovation [un a business

Top training Essentials of Basic digital Essentialsof | Essentials of | Basic digital | Digital
recommendation | entrepreneur | skills Enterpreneur | entrepreneur | skills entrepreneur
ship ship ship ship
2" fraining Basic digital Essentials of Basic aigital | Basic digtal | Management | Basic-digtal
recommendation | skills entrepreneurship | skills skills and financial | skills
skills at basic
level
J0training Management | Digital Management | Financialand | Essentialsor | Essentials of
recommendation | and financial entrepreneurship | and financial | management | Enfrepreneur | entrepreneur
skills at baskc skills at basic | skills ship ship
level level

Top traning Advanced digital | Global Global Enfrepreneurship | Entrepreneursh
recommendation | skills entrepreneurship | entrepreneurship | skills skills
and innovation and innovation

2 ranng Global Managementand | Digia Digal Softskils
recommendation | entrepreneurship | financialissuesto | Entrepreneurship | Enirepreneurship

and innovation | run business
JHiraining Digtal Aavanced digtal | Aavanced digital | Soft skills Digtal
recommendation | Entrepreneurship | skills skills entrepreneursh




Female

entrepreneurship

Female share of graduates in science,

Female share of

Women with account at financial

rgr?k Country mathematics, engineering, manufacturing and employment in senior institution or with mobile money-
construction at tertiary level and middle management service provider
(%) (%) (% of female population ages 15 and

older)

34 UAE 10 a

37 Qatar 12,2 a 61,6

Saudi

39 Arabia 6,8 a 58,2

43 Bahrain 12,6 14 « IS

48 Oman 18 c 63,5

56 Kuwait n/a 13,61 a 73,5

80 Lebanon 8,4 a 32,9

85 Algeria 10,6 a 29,3

95 Jordan 2,4 b 26,6

95 Tunisia 14,8 a 28,4

108 Libya n/a <1 59,6

115 Egypt 7,7 4,9 b 27,0

119 Palestine 12,6 15,4 15,9

120 Iraq n/a 2,4 b 19,5

123 Morocco 12,8 16,8

155 Syria 9 19,6

Mauritani

159 a 4,5 b 15,5

165 Comoros n/a 4,09 e 17,9

167 Sudan 12,8 3,4 b 10,0

172 Dijibouti n/a 14,2 b 8,8

178 Yemen n/a 0,2 b 1,7

.. Somalia n/a

<1




@ Thank you for
your attention

Munira.aminova@vub.be

Slaheddine.Maaref@itu.int
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