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The Economic Impact of COVID-19 is Comparable to that of the 2008 financial crisis 

The challenges are immediate, with long-term implications for global, 
regional, and local economies - and for the payments industry itself.

- McKinsey & Company Financial Services Practice, March 2020.
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Consumers
(The banking 

public)

• More reliance on 
digital channels 
for banking 
services in view 
of bank branch 
closure – card 
replacement, 
across the 
counter EFT, etc

• Engage ATMs, 
Agents more 
than ever

• More focus on e-
payments, web 
payments

• DFS Agents

• Touch not cash
• Shun cashless 

lifestyle at your 
peril

Covid-19 related 
electronic fraud

Impact on Consumers
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https://factcheck.afp.com/online-coronavirus-scams-spread-nigeria-amid-lockdowns
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Fake government handouts
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Spike in complaints Fake philantropic handouts

Rapid test kits

“These rapid test kits can 
provide false results. DO NOT 
USE,” the NCDC said in a tweet. 
“There is no validated rapid 
diagnostic test kit for COVID19.”

https://perma.cc/JQ8N-2KHR
https://twitter.com/hashtag/COVID19?src=hashtag_click
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https://www.facebook.com/federaltradecommission

US FTC - Scammers are using COVID-19 messages to scam people
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• Medicare scams

• Relief payment messages from “government agencies”

https://www.consumer.ftc.gov/blog/2020/04/scammers-are-using-covid-19-messages-scam-people

https://www.consumer.ftc.gov/blog/2020/04/scammers-are-using-covid-19-messages-scam-people
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Banks in Nigeria gave adequate warning to customers
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Covid-19 Digital 
Converts (CDC)

Covid-19 Digital Converters are most Vulnerable

Digital Banking Consumer Segments - LemonadeTraining.com
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https://www.verdict.co.uk/electronic-payments-international/comments/ecommerce-fraud-covid-19-comment/

Capgemini Research Institute research conducted in 11 countries, including China, 
the US, India, and the UK, 80% of Indian consumers within the 56–60-years age 
range will use more digital services in the next six months. A similar trend was seen 
in China, where 75% of the same age group highlighted an increase in digital use in 
the near future.

https://www.verdict.co.uk/electronic-payments-international/comments/ecommerce-fraud-covid-19-comment/
https://www.thehindubusinessline.com/money-and-banking/80-of-older-consumers-to-adopt-digital-payment-in-next-6-months-study/article31557000.ece
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THANK YOU


