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The Internet is Shrinking the Globe



One Global Economy--Interconnecting all users –
business, governmental agencies,  and individuals 

at all levels – An Evolving Ecosystem 
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GSM Mobile Subscribers – Mobile becoming 
the platform of choice for billions of users

GSM Subs by Region
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• 2,392,760,207 mobile 
users

• GSM represents 82% of all 
global mobile connections 
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World Internet Users by Language

• Total World 
Population: 6.6 
Billion+

•64% of Internet 
users do not speak any 
English

• 9 out of 10 Internet 
users prefer to get 
local information in 
their own language”

18%Rest of World

3%Arabic

3%Italian

3%Korean

4%Portuguese

5%French

5%German

8%Japanese

8%Spanish

14%Chinese

29%English
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And, Exponentially More Internet 
Devices: Beyond 2012
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Traffic Drivers
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Exponential Demand
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Cybersecurity in an ‘Exaflood’ world: government-
industry collaboration examples

• Government initiated/Industry   - US NIAC and Canada 
Safecanada.ca

• Government Sponsored/NGO      -NetSafe
(Ministry of Education) 

• Industry/Sectoral- Advisory - IT-ISAC.org(not described)

• Industry /NGO – Advisory - GetNetWise; StaySafeOnline*
Childnet Int’l; UKOnline

• Individual Expert – Advisory - Wired Safety.org;Teen Angels

* Includes governmental agencies,NGOs, commercial entities







































Lessons to Consider from these Examples

• Many existing models/examples of how governments and 
industry (and not for profits) are working together to provide 
information for businesses of all sizes, families/children; 
schools; organizations, including governmental agencies.

• Not enough in multiple languages; this remains a challenge. 
• When industry is involved, non profit status of entity providing

information or services is helpful to gain industry sponsorship.
• Some of the ‘experts’ in the ‘Not for Profits’ work internationally 

when invited. 
• Often, government agency and industry discussions led to 

creation of the online service; government interests keeps 
industry engaged. 

• Voluntary efforts are often easier to maintain versus mandated 
approaches. Industry often looks to see if their competitor is 
participating. 

• “Informed user is better customer”. 
• No single solution – but industry usually offers unique skills, 

expertise, information.  



Questions? 

Marilyn Cade
mscade@att.net


