Short CV: MOHSEN HAMOUDIA

Mohsen Hamoudia has joined France Telecom Group in 1993.

Since 2001, he is the head of ‘Strategic Marketing” in the Corporate Solutions
Division, Paris.

Before this, he had been :

- 1997-2000 : Head of the “Traffic Forecasting” Division in FTLD (France
Telecom Long Distance), Paris;

- 1996 : Head of the “Network Customized Solutions” Division in DVRN
(Domestic Network), Paris;

-1993-1995 : Head of the “New Services” Division in DTIF (lle-de-France and
Paris areas Network)

Before joining France Télécom, he was Director (1988-1992) of “Marketing
Information Systems” in Atos Group, Paris

From 1984 to 1987 he was Forecasting Manager in Air Inter (Air France Group)

From 1979 to 1983 he was Researcher in “Operational Research” at University of
Paul Sabatier at Toulouse, France.

Mohsen Hamoudia is also Associate Professor in « Forecasting Techniques » at the
ESDES-Business School of Lyon (since 2000), and since 1989 in ISM Paris.



