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Mobile TV

Unconnected devices
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From fixed to mobile triple play £Q

UMTS

Tv/vob BRI

Fixed
Broadband |
Data

thll‘l‘.l generatldﬁ?mni? &

Y A




“Bromoting/the'global suctess of* / /A g .
> /" third Genevatignjmobiles




IPTV—Internet protoco

UMTS

The delivery of digital television, other
Forum

audio and video services over broadband
data networks using the same basic
protocols that support the internet.

IPTV promises to revolutionize the
entertainment experience, but how can
service providers recover the cost of
building infrastructure and acquiring
subscribers?

To get the most out of IPTV, service
providers must deliver a unique, high-
guality experience that matches the needs
and willingness to pay of individual
customers.

Service providers must also supplement
traditional subscription revenues with
advertising and value-added services.

IPTV delivers a level of interactivity and
personalization that Cable can not match
at present. It is this “customer intimacy”
that can provide a competitive advantage
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Mobile TV refers to the transmission
-~ both Ilne. and n

~ nq-W‘-“-l' i

Erﬂmutmg the 'global suctess of" ;/ ,
5"_- ' / third generatmns i




- segmentation of mobile TV 1Y
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From Unicast to Broadcast kS

Network efficiency profile UMTS
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Best use
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 UHF frequencies when deployed as single frequency  rorum
networks (SFN) makes network cnﬁuratlon L ———
complex, however is a highly o) [ —
- and a network of two
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Mobile TV acom

content owners
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Critical Requirements for Success k&

 Avallability of content is crltlcal for the
commercial suc; ess of
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Mobile TV requires new regulatory approaches to enabiérym
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Different on EU Level [
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MObI UMTS

 The market actors should decide upon the rollout of Mobile TV standardsfForum
while emphasises should be on mteroperablllty and proper delivery of content
information to the consumer for mobile ards implemented.
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Frequency Ban

Spectrum opportunities for mobile multimedia

Band [l L banc I

1452 MHE 17ES MIHZ 2500 MHE

1300 M=z
b 1432 M=z 1z 1505 MHz %5 2170 MHz 2470 MHE b 2530 Mz

lo 2025 MHz

Increasing antenna size
and reducing capacity

Reducing propagation range and
increasing transmitter network costs

Ideal range?
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UMTS

The

e The future of mobile TV depends on many factors but
since it is provedt at consu ile T will
= happen. —
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 Delivery of triple play services create new networking
requirements and technical migration challenges.
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Conclusion contd g

UMTS

3G mobile TV is breaking up traditior]al business modelsForum
whereby mobile operators are establishing themselves
as content aggreg ors a .

-

Moblle mdus

jal= ﬂ‘ .r---

T =" " —

o




Bromoting the'global sucess of* // A
> /' third generatiopimobi




