Regional approaches against mobile robbery, gray

market and co fit devices
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e Gray market
 Non-certified, non-confoming devices

* Non-recognized, non-official sales channel

e Counterfeit products
Industrial design of or



Mobile robbery and gray market

Industry Operators \

eUnlawful competition eLowering QoS

eNegative public image eNetowrks not dimensioned for the use of these
products

Negative impact

Government Users
el ost fiscal revenues eLow quality products
eLost workforce eLow QoS perceived from the telcos services
eDoes not favor digital inclusion (most devices do eRestrictive warranty and technical support
not support broadband connectivity) eHealth and environmental risk
-\Public Security







 One traditional solution focuses on the adoption of national
BLACKLIST DATABASE SYSTEMS

When the user reports that a handset has been lost or stolen, its
International Mobile Equipment ldentity (IMEI) is included in national

blacklist database by the o o IIowmg other operators to
indentify terminals ave b ore reactlvatlng the
device in their net
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Mobile robbery and gray market

e This solution could be expanded to the regional level and
ARCTEL would like to discuss regional solutions, such as

Sharing of GSM and CDMA blacklist database through the signature of
bilateral or multilateral agreements

Establishment of regulatory fiscal and/or customs mechanisms that
ensure the greater control  applicable to imported handsets,
preventing the exit or re: exporti%"tolen mobile terminal devices

and/or their parts ,
ecur‘
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