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More communication
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12x growth in smartphone 
traffic between 2015 and 2021
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NEW BEHAVIORS

Every day

$14 million 
crowdfunding

$5,2 billion 
e-commerce

108 million 
hours YouTube 
video watched

2.7 billion 
photos posted

734 million 
app 

downloads

4.5 billion 
likes 

on Facebook

652,000
new internet 

users

576,000 hours 
YouTube video 

uploaded

19%

25%

35%
37%

41%

55%

File
sharing

Web
browsing

Software
download

Audio Social
networking

Video

Mobile traffic by app category CAGR 2015-2021 (percent)



Networked Society Lab  |  © Ericsson AB 2015  |  January 2015  |  Page 6

Changing ICT behavior (China 
urban)
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Today’s consumers

Dependent

Authority influenced

Product focused

Reactive

Inner circle

Empowered

Peer influenced

Experience focused

Interactive

Community



Networked Society Lab  |  © Ericsson AB 2015  |  January 2015  |  Page 8

information consumption 
keywords

mobility

Sharing

Social

Interaction

engagement

Involvement

Personalization

Community

Experience

Security 

integrity



Networked Society Lab  |  © Ericsson AB 2015  |  January 2015  |  Page 9


