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Outline

•Walking through the issues backward
•To move forward collaboratively
•With renewed commitment
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Why Consumer Centric?
Who is the Consumer?
◦You, I, our families, citizens, 

patients, children, the aged and,
◦  The voter, the politician, the 

bureaucrat, the industrialist, the 
start-up, the scientist, the teacher, 
the student
◦Those who cannot or will not 

connect
◦Those who should not connect 

unless we can protect them?
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Let us Look At the Consequences First

Source: dreamstime.com Dr Archana Gulati, Professor. Expert Digital Policy & Regulation
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Source: HTTPs://www.cnbc.com/2023/03/29/dumb-phones-are-on-the-rise-in-the-us-as-gen-z-limits-screen-time.html
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Source: https://www.huffpost.com/entry/gen-z-do-not-disturb_l_65eb41c7e4b05ec1ccd9c350
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Source: https://www.huffpost.com/entry/gen-z-do-not-disturb_l_65eb41c7e4b05ec1ccd9c350
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Source: https://www.huffpost.com/entry/gen-z-do-not-disturb_l_65eb41c7e4b05ec1ccd9c350



Source: https://www.weforum.org/agenda/2024/04/youth-young-people-happiness/ Dr Archana Gulati, Professor. Expert Digital Policy & Regulation
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Source: HTTPs://www.pewresearch.org/internet/2024/03/11/how-teens-and-parents-approach-screen-time/
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The Consumer
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A Global Concern
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Source: https://www.lemonde.fr/en/pixels/article/2024/01/19/macron-appoints-group-of-experts-in-effort-to-regulate-child-screentime_6446829_13.html#



Among the Reasons…

• Technological Pressure
• Connectedness at the cost of feelings of inadequacy & social comparison
• A likely global trend: Social Media usage and loneliness & depression 

• Social Isolation
• Lack of strong interpersonal relationships despite increased online 

connectedness

Source: https://www.weforum.org/agenda/2024/04/youth-young-people-happiness/
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For a Positive Global Online Environment,
Priorities and  Solutions….
• Prioritise Consumer well being
• Regulation (Self or otherwise)  to tackle

• Negativity
• Misinformation
• Disinformation
• Screen time
•  Age-appropriate content

• International Cooperation & Capacity Building

Source: https://www.weforum.org/agenda/2024/04/youth-young-people-happiness/
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The Age of Data +AI: Deep Fakes

• ‘This technology poses serious risks as it enables malicious actors to 
create highly realistic fake videos or images that can be used for 
various purposes, including identity theft, defamation, disinformation 
campaigns, or even blackmail. Deepfake algorithms rely on vast 
amounts of training data obtained from publicly available sources 
such as social media platforms or video-sharing websites. Deepfakes 
represent a significant threat to personal privacy due to their ability to 
deceive viewers into believing falsified content is genuine.’

• Becoming better & cheaper every day

Source: HTTPs://www.privacyend.com/the-threat-of-deepfakes-to-personal-privacy/
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When the Truth Becomes Elusive, A Quote

Source https://www.brookings.edu/articles/artificial-intelligence-deepfakes-and-the-uncertain-future-of-truth/
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Can we Afford to Lose Consumer Trust?
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Source: https://www.weforum.org/agenda/2021/11/rebuilding-digital-trust-for-a-cyber-inclusive-future/



Should Stakeholders Reexamine Current Practices?
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• Competition
• Equity
• Ethics
• Transparency
• Accountability
• Redress mechanisms
• Privacy and data protection
• IPR
• Cybersecurity

TRUST
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Consumer-Centric Policy



TRUST IS KEY
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Trust: The Foundation of Digital Transformation 

Digital Empowerment

Consumer Trust & Adoption

Increased Access to Digital 
Technologies

Strengthen Digital Ecosystem 
for Global Competitiveness
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CURRENT BUSINESS MODELS



Still True for 
the 
Consumer?
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Stakeholder Motivations

• Solve a problem
• Provide a 

solution/Satisfy a need
• Socio-economic 

Development & 
sustainable growth 

Govt.

• Solve a problem/
• Provide a 

solution/Satisfy a need
• Profit
• Prosper

Industry

• Solve a problem/
• Find a solution/Satisfy a 

need
• Budget for the Future
• Prosper

User
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The Privacy Paradox

 Bounded Rationality
• Cognitive overload?
• Time, effort, urgency,
• Heuristics
• Default Inertia

 Dark Patterns
 Deep Fakes
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Is Regulation the Only Answer?

• Digital Competition Laws 
• Data Protection
• Content Regulation
• AI Regulation
• Regulation of Deep Fakes
• Regulate the Metaverse?
• Screen time

Dr Archana Gulati, Professor. Expert Digital Policy & Regulation 28



Is Regulation the Only Answer?

• Necessary?
• Could be Better?
• Sufficient?
• Role of other stakeholders?

• Industry
• Consumers
• CSOs/NGOs
• Academia
• Scientists
• Innovators
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Industry Actions

•  Apple introduced a pop-up window for iPhones in April that asks 
people for their permission to be tracked by different apps.

• Google recently outlined plans to disable a tracking technology in its 
Chrome web browser.

• And Facebook said last month that hundreds of its engineers were 
working on a new method of showing ads without relying on people’s 
personal data.

Source: https://www.nytimes.com/2021/09/16/technology/digital-privacy.html
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https://www.nytimes.com/2021/04/26/technology/personaltech/apple-app-tracking-transparency.html
https://www.nytimes.com/2021/06/24/business/google-privacy-chrome.html
https://www.emarketer.com/content/facebook-rethinks-its-approach-privacy
https://www.emarketer.com/content/facebook-rethinks-its-approach-privacy


Is Consumer Protection a Luxury Item?

• Pay for the “privilege“ of Privacy?
• Can we search for better technological solutions?
• Can we let better technologies guide new business models
• Can everyone afford subscription models?
• How do we empower consumers?

• Education
• Consumer Fora for redress & dispute resolution
•  International capacity building and cooperation on all fronts
• Human-centric approaches?
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Innovation Replaces Regulation

Fixed Line Mobile Internet OTT Platform 
Ecosystems
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DIGITAL INCUMBENT

Innovation
???
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Innovation & Competition



A Human-Centric Approach

Re-balance
 Power

Influence Serve but 
does not exploit the 

Consumer

Re-balance 
Power
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 Regulation:
 Transparency
 Authenticity
 Consumer 

Choice in Data 
Sharing/Profiling

 Consumer
 Awareness,
 Consider Trust as 

a Quality 
Parameter

Digital Business
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Thank You!
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