- 2 -

FG IPTV-C-0808

	INTERNATIONAL TELECOMMUNICATION UNION
	Focus Group On IPTV

	TELECOMMUNICATION
STANDARDIZATION SECTOR

STUDY PERIOD 2005-2008
	FG IPTV-C-0808

	
	English only

	WG(s): 1
	5th FG IPTV meeting:
 Geneva, 23 – 31 July 2007

	CONTRIBUTION

	Source:
	Korea (Republic of)

	Title:
	Comments on the working document FG IPTV–DOC-0085


1. Introduction

This contribution proposes an insertion of contents from the previous working document of the IPTV service scenarios. Working document FG IPTV-DOC-0085 has been modified according to the new table of contents in the 4th FG IPTV meeting. However, the new table of contents did not cover all the previous contents so that the chapter for commercial/business models which have been consented to be in the working document of the IPTV service scenario have been missed. Therefore we propose to insert that part back into the working document in a proper position.
2. Reference 
FG IPTV-DOC-0055 (16-20 October 2006), Working document – IPTV service scenarios
3. Proposal

We hope that the context of the “12. Commercial/business models” from the working document, FG IPTV-DOC-0085 would be inserted back in the working document of the IPTV service scenarios as a new chapter, “7. Commercial/business models of IPTV” as below. 
__________________

7. Commercial/business models of IPTV

Further contributions are expected on this

There are a number of well-known business models for service providers to support IPTV service and to make profitable revenue by composing various service products. 
Generally, classified service products can be commercial model according to the service provider’s policy and marketing.

Here is a proposed list of business/commercial models but other models and combinations might be possible.

· Free

     A viewer can watch IPTV service or use it without paying for it.

· Subscription

     A viewer should pay an amount of money regularly in order to watch or use IPTV service.

· Pay per view (PPV) / Pay per use (PPU)
 A viewer can purchase each service, content or application to be seen on TV at any time and pay for the only item he buys. E.g. each service or content can be purchased using an on-screen guide, an automated telephone system, or through a live customer service representative.

· A La Carte

     A viewer can buy whichever channels and contents he wants, and pay a price for each. In this time, the channel is composed not by the service provider but by the user. 

· Cash-back Point
 A cash-back point is prepaid e-money or ticket for IPTV service. With these cash-back points user can pay the service fee in IPTV service domain like real-money. User can acquire the cash-back points by buying it with real money or accumulating bonus cash-back point which accrues in a particular rate when they use the IPTV service. The cash-back point can be a unit of price of detailed service. (Similar to frequent flyers miles)

· Package 

     A viewer can select and use a set of products such as VOD (including channel) and T-entertainment (including game, karaoke and so forth) which are already organized by the service provider. Then, pay for the set of products which he or she chooses. 
Etc.
__________________
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