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1. Introduction

This contribution proposes some modification on the section 7, “Commercial/business models of IPTV” to elaborate on their meanings and descriptions.
2. Proposal

We hope that the proposed new texts would be replaced into the section 7, “Commercial/business models of IPTV” of the working document of the IPTV service scenarios as below. 

__________________

7. Commercial/business models of IPTV

Commercial/business models are one of the essential parts composing IPTV services. Its combination with a service scenario affects to the overall service procedures, either in the provider side or in the end user side. 
There are a number of well-known business models that can be also applied to the IPTV services shown as below. Those models are not limited but also can be varied or concurrently applied by the characteristics of each service scenarios, the service environments, and the service provider’s policy. 
· Free

End user can watch the IPTV service or use it without paying for it. In this case, no change for the service scenario related to charging is required.
· Subscription

End user should pay the predefined amount of money can be regularly in order to watch or use IPTV services. In this case, additional procedure for appropriate subscription and for checking whether the end user is properly subscribed or not is required.
· Pay per view (PPV) or Pay per use (PPU)
End user can or should purchase each service, content, or application when they want to watch or use the service. In this case, additional procedure for proper payment and authorization and/or accounting is required.
· A La Carte

End user can purchase only select channel(s) or content(s) as they want, instead of the service provider’s entire list of offerings. In this case, the service channel can be composed not by the service provider but by the end user. Additional procedure for proper payment and authorization and/or accounting is required.
· Cash-back Point
Cash-back point is kind of prepaid money or credit which can be regarded as real money for IPTV service. End user can either acquire the cash-back point(s) by using or purchasing services with real money or use it for payment instead of real money. In this case, additional procedure for managing the cash back point with proper authentication, authorization, and accounting is required.
· Package 

End user can select and/or purchase a set of channels, contents, applications, or their mixture which are already organized by the service provider. In this case, additional procedure for proper payment and authorization and/or accounting is required.
__________________
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