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Overview of the Sony Group

A Creative Entertainment Company with a Solid Foundation of Technology

Sony Financial Group    

Entertainment, Technology & 

Services
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History of Sony Group environmental activities

1976 Company-wide Sony Environmental Conference established

1993 Sony Global Environmental Policy and Environmental Action Program developed 

1995 Began to acquire ISO14001 certification at manufacturing sites in Japan

2006 Integration of environmental management systems at sites around the world completed

Joined WWF’s Climate Savers Programme

2010 Road to Zero environmental plan announced

2015 Established Environmental Medium-term targets Green Management 2020 

Approved as Science Based Targets (SBT) (the “2.0℃ target”)   

2018 Joined RE100 

2020 Reapproved as SBT (the “1.5℃ target”)   

2022 Accelerated climate change target years of Road to Zero and RE100 by 10 years
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Sony Group's Environmental Activities: Responsibility & Contribution

Reducing our environmental impact
Improvement of the global environment 

(including outside of Sony Group)



Environment Section, Sustainability Department6

Sony’s Environmental Plan "Road to Zero"

Sony strives to achieve a zero environmental 

footprint throughout the life cycle of our products 

and business activities by 2050.

Green Management 2025

backcasting

・ Set medium-term targets every 5 years as a milestone 

・ Medium-term targets are formulated from "4 perspectives" for

each of "6 life stages" 

・ Steadily implement measures that contribute to climate change

countermeasures 

4 perspectives

Climate change

Chemical substancesbiodiversity

resources

Product planning
/design

Technology 
development Procurement

Take-back / recycling logistics operation

life stages
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Announcement at the Corporate Strategy Mtg on May 18

Accelerating Climate Change-Related Targets
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Near-term SBT
（≒current SBT）

Long-term SBT

Carbon Removal

Requirements of Science-Based Target Initiative’s  Net-Zero targets
① Near-term SBT

Targets in line with 1.5℃ pathways

Set targes within 5-10 years after 

submitting targets※
*In case the targets have already been certified by SBTi, 

goals 15 years ahead are acceptable.

→ Sony’s current SBT targets in 2035 are acceptable.

② Long-term SBT

Reduce emissions by at least 90% in no 

later than 2050.

③Beyond Value Chain Mitigation 

Doesn’t count as a company’s emission 

reduction or achievement of Net-Zero 

targets.

④Carbon Removal

Neutralize residual emissions at the 
target year of ②. Recommend to start 

neutralization several years before the 

target year.

Beyond Value Chain 

Mitigation

Sony Group’s net zero target is in line with SBTi requirements.   

First, emission reduction following the 1.5C pathway, then conducting carbon removal on residual emissions.

Source: SBTI CORPORATE NETZERO STANDARD ver.1.0
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Pathway to achieving RE100
Renewable 

electricity rate

Expand to Japan, US and Asia by 
FY2030

FY2020 FY2030 FY2040

100%

80%

60%

40%

20%

Procurement of renewable 
electricity by various methods

FY2020: 7%
China
RE 100% 
completed

North America
RE 100% target

Current RE100 plan

Europe
RE 100% since 2008

GM2025 target 
15%→35%

RE100
Bring forward to 

FY2030

100%

FY2025
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Greenhouse Gas Emissions of Sony Group

Reduction measures

Site area
• Accelerate energy saving and use of 

renewable energy

Supply chain area
• Engage partners to save energy and use 

renewable energy, Collaboration with 
partners

• Select low-carbon or carbon-neutral 
products and services

Product / service area
• Continue development of energy-saving 

products
• Encourage users to use energy-saving 

features

Overall ratio
approx. 8%

Overall ratio
approx. 62%

Overall ratio
approx. 21%

FY2020

18.47 MtonCO2
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Extensive Disclosure (Sustainability Report 2021)

FY21
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Disclosure of Scopes 1, 2, & 3
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Our challenges

Scope 2:  Securing stable and ample renewable energy at affordable price 
• Addressing through installing own solar panels and intracompany electricity transfers, buying green power menu from 

utilities, and renewable electricity certificates.

• Conversation with the Japanese government 

method 1 

Own PV generation 

method 3

Renewable energy 

certificates

Renewable energy

method 2

Direct procurement of renewable 

energy from utilities, etc.

Renewable

energy

REC

Sony sites
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