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Outline

1) Introduction
- Africa’s position in the digital world stage.

- Understanding the basics of digital economy as an asset for
the strengthening of sub-regional integration

2) An Overview of the situation of ICT in the ECCAS zone

3) The Indispensable Conditions for the Acceleration of the

Digital Economy in order attain Sustainable Development in
ECCAS

* The potential of ICT in driving sustainable development in
Central Africa

e Conclusion



Africa Rising

Inspiring and encouraging
Africans to rise up and make a
positive impact on the continent




Improving Africa’s position in the digital world

Stage.




Understanding the basics of digital economy: An
Asset for the strengthening of sub-regional
integration

« What is digital economy ?

* [t refers to an economy that is based in a large part on digital technologies,
including digital communication networks ( Internet, intranet, etc.),
computer, software, and other information technologies.

* It is characterized by the digitation of many products and services and the
use of the Internet and other networks to support economic activities. The
traditional marketplace shifts to a virtual marketspace. Competition in
such an environment is very intense and major changes occur. The impact
of digital economy on business can be identified at three basic levels:

* improving direct marketing,
* transforming organizations, and
. redefin‘ipﬁ organizations.

Y



 What is Regional Integration?

* Regional integration is about getting things moving
freely across the whole of Africa. This means getting

energy and telecommunications to connect more

people across more boundaries; people to move more
freely across frontiers, and capital and production to

move and grow beyond national limits.

"Africans must seek growth that is
primarily anchored on their
priorities and that is capable of
delivering structural
transformation. Regional
integration is a key strategy for
development.”

\y"@ United Nations |
X¥” Economic Commission for Africa
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* A recent study published by UNECA concerning the gap to erase in
ICT, The ECCAS zone with a economic intra trade exchange rate of
1.8% and a market of 180 million people (15% of the population of
Africa), the region registered one of the highest growth in
telecommunication in Africa with 81 million subscribers (45%
penetration) and more than 25 mobile operators.

These statistics according to the GSMA (Global System for Mobi
ommunication Association) in their report «The Mobile Econor
o-Saharan Africa 2017» portrays a huge potential for the s
on that can create a digital chain value.

is an emergence of innovation and start-ups,
d social inclusion. The GSMA report of 2016
y is essentially used by senior state officials (
organisations (40%) and well-off




Figure 1: Growth in mobile phone usage
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2ver, access to internet is still not yet at the reach of many people in the
2nt.

igure 7: Access to the internet
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* In order to achieve a stronger impact in a competitive world, there are
some inevitable actions which must be undertaken in terms of:

v'Organisation (creating an enabling environment that promotes and
protects innovators)

v'Coordination

v'Identity (Putting in a content that empowers Africans and not
alienates them from their culture and environment)

v'Inculcate an entrepreneur spirit and foster Economic Pan-Africanism
(Training with a focus on ICTs)

* Well educated citizens and skills revolution underpinned by science,
technology and innovation for a knowledge society; (Agenda 2063)

v'Digitalizing the economy
v'In order to attain the vision of the AGENDA 2063



What is the Vision for Africa ?

» “The Vision of the African Union is to become
an integrated, prosperous and peaceful
Africa, driven by its own citizens and
representing a dynamic force in the global
arena.”

3 -

The Africa We Want
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Infrastructure (Renewable Energy)

 Cities and other settlements are hubs of cultural and economic
activities, with modernized infrastructure, and people have access to
all the basic necessities of life including shelter, water, sanitation,
energy, public transport and ICT.

e Putting in place infrastructures that accelerate the dynamics of
Integration.
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Wind. Hydro and Geotherm

Total
Renewable
Energy

Africa
East Asia/Pacific
Europe/Central Asia

Latin America/
Caribbean

Middle East 1 0 1 (8 O
South Asia O 0 1 1 O
All World Bank 33 34 27 32 30

Source: Buys et al. (2007). *188 countries (close to world total of 193 countries
per the World Almanacstatistics 2012)
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The potential of ICT in éiriving
sustainable development in
Central Africa
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The transiormational Power ol the Digiial
Economy in the 215 (entury

with manufacturing.

* According a Brooking Institution study publish and entitled Rethinking
Africa’s Structural Transformation, ICT-based services, tourism, and
transport are outpacing the growth of manufacturing in many African
countries.

* Between 1998 and 2015, services exports grew more than six times faster
than merchandise exports. Kenya, Rwanda, Senegal, and South Africa
have vibrant ICT-based services sectors. Tourism is Rwanda’s largest
single export activity, accounting for about 30 percent of total exports.



des Télécommunications au Cameroun a I'horizon 2035 », published in
January 2016, where he says that by 2035, 86.5% of jobs in the tertiary
sector shall come from ICT.

* Digitization is tl:zlnsforming1 African economies in four major Wac)l/s: retail
payments systems, financial inclusion, sustainable business models, and
revenue administration.

* Information and Communications Technolo%iz (ICT) sector is powering

various activities, such as banking, buying and selling goods and
services, and access to health, education and entertainment.



In the domain of business

* Technology has the potential to open up new
markets, increase choice and speed up
delivery.

* There is Jumia, whose parent company
surpassejd the US$ 1 billion market value in JUMI A?‘.{
2016. Jumia offers ecommerce services (retail, AFRICA'S NO.1 ONLINE RETAILER
travel, food) in various African countries
including Cameroon, Cote d’Ivoire, Egypt,
Ghana, Kenya, Morocco, Nigeria and Uganda,
etcC.



http://knowledge.wharton.upenn.edu/article/meet-africas-first-tech-unicorn-are-more-to-come/

In the domain of overnance and Corruption

* Blockchain technology is capable of helpinﬁ

government, regulators and cooperation to track to

; , ; r CAMEROON
gate 1payments, Eetml bonds, national identity cards, cm BUSINESS
social security, healthcare services, academic degrees, L BLOCKCHAIN
tax collection, budget allocation, and more. Blockchain COUNCIL

technology can help us keep accurate and
comprehensive records of public expenditure, which are
essential for tackling corruption and waste.

» Cameroon Business Blockchain Council (CBBC)
committed to bring awareness and delivering certitied
and highly engaging training in the field of Blockchain
techno%ogy for individuals, governments, entrepreneurs
and institutions across diverse sectors.



Digitization and financial inclusion

» Digitization has become an easier platform to support financial
inclusion and female financial empowerment. Obstacles to tinancing
access, such as physical distance, minimum balance requirements,
little to no credit, and low-income tlows can be circumvented. Savings
have increased, micro-savers have opened bank accounts, and banks
are now able to price short-term loans.



In the area ol healthcare

* Technology is helping to overcome the traditional
barriers of distance and limited access to healthcare.

» Examples range from portable eye examination kits
(PEEK of Dr. Andrew Bastawrous) to cardio
screening (like Cardiopad of Arthur Zang), which
can be transmitted for diagnosis by a remote
specialist.

* In turn, big data analysis and drone surveillance are
helping to detect early signs of a potential epidemic
and then track its spread to help target care and
contain the outbreak.
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HARD POWER

SOFT POWER

Hard power is the exercise of influence
through coercion, relying on tactics
like military force, payments, and
economic sanctions.

Soft power use attraction and persuasion
to change minds and influence behaviour.
Its sources include culture, political
values, and positive global engagement.
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www.softpower30.co
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