New trends and behaviors
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New TV viewing behaviors
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driven by the expansion of MBB - video will account for more then 50 % of global data traffic 2018
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Mobile viewing increases

Average hours watching video on each device per week
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/2 % use mobile screens for video viewing each week
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Consumer TV consumption and behaviors &
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TV CONSUMPTION TRENDS

Consumer TV/Video consumption on a weekly basis or more

SOCIAL TV HABITS

92%

87% 83
Scheduled Broadcast TV
Use social forums or blogs
Short video clips (e.g. Facebook, Twitter) 62
. e.g. YouTube 62%

22 Chat (e.g. MSN, Skype, 2011

50%, Facebook chat) 46 =2012

549, Streamed or downloaded
Movies & TV shows

20 40 60 80 100%

2010 2011 2012

BASE: Core 7 manksts [China, Ge . Spain, Sweden, Tatwan, LK and LIS) (Snowing weskly LE30e of More BASE: Core 7 markets. [China, Garmany, Spain, Sweden, Talwan, UK and US) (Showing Mose who o0 530 3oty 3t lesstonos 3 wesk)
SaumeEncmuccmsa[m;rlab mmm 2071, aarzamch;gumr:?;nmmmﬁamammm Study 2010 e W'\ﬂﬂmmﬂmﬂ'm 2077 & 2072
=2 Ericsson iemal | 2013-04-02 | Page 3

Ericsson imtemal | 2013-04-02 | Pag

100 . Streamed or downloaded content viewing, weekly or more
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Trends and shift between delivery platforms &
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driven by the need for more individual choice and availability of device ecosystems
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Video and TV on MBB networks

Scheduled Time-shifted
TV TV

On-line On-line, or for
real-time off-line viewing
viewing stored in the

on mobile mobile device

devices
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On-demand
video

Streamed e.qg.
from YouTube,
Netflix to
mobile devices

Pushed TV content

Downloaded and
stored in the
mobile device for
time-shifted off-
line viewing
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Local area mass
distribution

LTE-Broadcast
(eMBMS) for on-
line real-time
viewing on mobile
devices



A collaborative TV landscape in UHF

Areas of possible collaboration Fixed outdoor antenna DTV reception
* agreements on content provisions * high tower
» aggregated content and Apps * high power

» packaged content for smaller screens

* distribution on all network platforms _
MBB outdoor and indoor, LTE-Broadcast

TV Mobile * low tower
* low power
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* may be locally produced, —= v
or from any provider, and <>
- distributed in one or sas —~un
many networks platforms — ‘c ;
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Solutions
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» traditional TV and LTE can be made complementary

. unlimited number of viewers in LTE Broadcast networks (eMBMS), e.g.
at concerts and sport arenas
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