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Badan Ekonami Kreatif Indanesia

Size:
Geography

49 %
RURAL

17,50

1.904.569 km?
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Badan Ekonami Kreatif Indanesia

Size:
Growth

48.4%
FEMALE
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Badan Ekonami Kreatif Indanesia

Size:
Growth

1,340
tribes

300+
ethnic groups

750
dialects

1.2%
growth

255.500.000
people
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The Digital Market Insights
A Nation in a Glance
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Internet
penetration
28%

72.7 million
Internet users

308.2 Million

Mobile subscribers Sosmed

113 enetration
74.0 million 29%

Social media User

Mobile penetration
121%

51 urban | 49 rural

255.5 million
people
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FACEBOOK

12%

WHATSAPP

TWITTER

FACEBOOK 9%
MESSENGER

GOOGLE+

LINKEDIN

INSTAGRAM

6%
SKYPE

PINTEREST

. SOCIAL NETWORK

6%
MESSENGER/CHAP APP//OIP LINE
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The Agency and
Indonesia Creative

Sub-sectors
A Nation in a Glance
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The Indonesia Agency
for Creative Economy
(Badan Ekonomi Kreatif
— BEKRAF)

deals with policy making,
coordination between
Government bodies,
guiding and supporting the

creative sectors.

There are 16 creative sub-
sectors under the
Indonesian Creative

economy

Apps & Games
Architecture

Interior Design

Visual Communication Design
Product Design

Fashion

Film, Animation & Video
Photography

Craft

Culinary

Music

Publishing

Advertising

Performing Art

Fine Art

Television & Radio
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The Indonesia Agency
for Creative Economy

(Badan Ekonomi Kreatif
~ BEKRAF)
deals with policy making, _
coordination between Architecture
Government bodies, Interior Design
sidisg anc supporting the Visual Communication Design
creative sectors. Product Design
Fashion

There are 16 creative sub-

sectors under the

Indonesian Creative

Craft

economy C I
ulima

Publishing
Advertising

Performing Art
Fine Art
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E-Commerce , incubator
and Start-up as prime
mover economy

A case study
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E-Commerce Growth

Current Indonesia’s Condition

Online retail sales value in Potential Market

Indonesla

13- XE

o D9 million SMEs
CAGR 400 / ki

annual online
40% retail growth

Q3 A million of internet
users

Souce: EY Malesks -the graph excludes tavel & eventtichets Smﬂltphﬂne LUsers

e-LomineIe
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Added value

How E-Commerce Add Value to Indonesia’s Economy

S

Facilitate ShES to market
SME @h their products
9 = i|"_-,-"
fultiplier
aff

L

E-Commerce
platform helps

E-Commerce
growth indirectly
benefit related
industries, such
a3 logistic and
mobile provider
Industries

World 13 mowvin g

towrard digital trend




Issues
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7 Fay Issuas hindering Indonesia s E-Commenca Industry

Funding
Dioce==toloan for ShE=
tran zacting throug h E-

COetCe

Taxation
Taximplementation for E-
cormmerce firms

Consumer Protection
Building consumer trust
ahd =trengthten ing
infarmation securty

Inclonasia

E-I.'_Jnnmma

industry

Payment Gateway

Mor-ed stence of Mational
pavirent g ate ey

Education
The creation of hub to
itegrate all ministhes

Logistics
Incertives for logizstcs
plaverto boost

Communication
nirastructure
Ihcrease national intemet

dOCEEE




5 Guiding Principles

All Indonesians should be provided with the
appartunity to access E-Commerce and
conduct e-husiness

All Indonesians should be equipped with the
skills and knowledge to capitalize on the
henefits of the information econarmy

Job losses should he  minimized  during
transition to the Internet econormy, and net joh
impact should he postive by taking into account
the impact of "Creative Destruction”,

Legal and regulatary framewarks should be
implemented to ensure E-Commerce is safe,
secure, and open. This includes technology
neutraltty, transparency and international
consistency

Mational players , (especially start-ups and
aMEs) should be protected inan appropriate
manner and [ocal businesses and the national
industry growth should be first priority

Business
m aturity

Start Up

S

(L1751

Micro
businesses

Small-Medium
Enterprises

LA

Established
business

-

£/

i zoi*

Met azzet of
upta DR 30
trillion
Fewverue of up
to DR300

trnillion

Product development

LIndergo the eady
product dewelopment

Founders atternpt to
captalize on deweloping
products or serdces for
which they beliewe there
1= a dermand

Wery tradtional type of
buzihess or basic raw
products
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Segmentation of Key Players

Source of fund

Funded hythe
founders (hoot-

strapping)
Bankroll
Argel Inwestors

Sustainability prospect

ozt of start-up buzineszes
are not sustainable wathout
capital injection fram
Ivestors

Met azzet DR
400 - 400
tmilli oh
Revenue IDR.
200 -2,500

trrilli on

Developiment of eary
product wethin limited
Irhowation

Bank loans

Private inwvestars
Croufund in
Angel ivvestors

Potertially busine ss
ermbraces stahle
sugtainability prospect.
(Dezpte the fact that ShEs
captalize onby small profit
A in )

Abowe SME

zize

Tight compettion of
establizhed buziness
B B BN GRS

Focusto irmprowe product
development to retain its
pogtion inthe market
through innovation s

Bankloans
Bonds
Private inwvestors

Public equities

Take a zenous wiew an
sy gainabiliy

linprowe their prospect of
long term sustanakbilty
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Recommendations and initiatives are classified in six broad topic areas

Funding

+ |ndonesian negative

+ Access to capital + Incubator programs vestment list

Education + Specific fundingfaccess

ﬂgmgg * Encourage Jocal « Wenture capital to capital for ShES
Investors.
and Start-ups

Taxation

+ Regulation and taxation system [WAT,

+ Design legal framework Income Tax and Customs)

* Appropriate taxation policy «  Online merchants segmentation

Consumer
profection

Transaction & Consumer Protection

« Payment systems + Data privacy and consumer protection

« Certification and accreditation for
online business operators

+ Regulations on registration
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Recommendations and initiatives are classified in six broad topic areas

Education & Human Resources

« Entrepreneurship and business innovation
e ycation & + Vocational education
M « Quantity and quality of specific courses of studies to support E-commerce

« Organizational strategy to foster the growth of E-Commerce

E-commerce

Logistics

« Reliability and efficiency of the national logistics serices

Consumer « Optimization “Pos Indonesia” in the context of the E-Commerce supply-
protection chain.

Communication infrastructure
* Internet accessibility and speed

* [nnovation in technology and communication infrastructure for the E-
Commerce business

* |Integrated E-Commaerce platform
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High Level Roaaitrap Integration Timeline

Awareness Government launches a hub and focuses on stimulating the market and strengthening Matu I'"Y phﬂEE
regulations Government ensures the
market sustainability

Entering phase - Market players prepare themselves with a help of gov. supenvision

Maturity phase

Awareness Government launches a hub andfocuses on stirnulatin g the market and
Gaovernment ensures the market sustainability

strengthening regulations

Three Integration
Phoses

Entarlng phusa - Market players prepare themsehves with a help of gov. supervision

Entering phose Maturity phase

Market plavers prepare themselves -
Government ensures the market sustainabiliby

on stimulating the market anc
strengthening regulations

Public, Private & NGO Initiatives - national e-Commerce Movements/ Champagnes

E-Commerce for UKM National Safari

Set up National
E-Commerce
Center in all
ities IKabupaten
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Indonesia E-Commerce Growth
Projection
in USD billion

Maturity phase \
Government ensures the
market sustainability '

1

Three Integratian

I —

12 18 27

2013 2014 2015 2016 2017 2018 20149

eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee

4 61

sl Dz rription S0% growth annually Benchmarking with China's granth

Hari Belanj e Nasional

M) S0 e WG], and otfier sou rces

Increase of online retall size from estimated USD 1S billion in 2015 1o
, Nustrating by benchmarking wath China

growth GAGE &7 9% after t executed 1ts national e-commerce & years
plan
Wultiplier effect for E-Commence related industry, including logistics and
maobile internet provider
Incremental growth of GDF inthe next 10 yvears. As acompanson, in

China, the online revolution promised to boost GOF by 22%.
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Bekraf’s role on startup




Challenges for
Startups and
Incubators

BE
KRAF

Access to

Metworks and
Mentoring

Business

Finance

Environment Innowvation

DC For
DC For DC For DC For
Research DC For e
Access to Infra ) IPR Facilita
and . Marketing .
) Capital structure tion
Education
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Accessto
Market

DC For
Inter-insti
tutional
Coopera
tion
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‘Nurturing Creativity

*Talent Development to be
professional developer

-Startup Initiation | el ;! Q

sUre.it works

iIon (Incubation & ‘Follow on Funding

*Fundraising

Busmess D SIEN

makes money g serves the user
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Conclusion
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1/ Digital Content is a growing and
appealing market
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1/ Digital Content is a growing and
appealing market

2/ Technology is growing as well as the population
and the economy
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1/ Digital Content is a growing and
appealing market

2/ Technology is growing as well as the population
and the economy

3/ Government takes role in creating conducive
ecosystem for e-commerce

4/ Incubator and Startup becomes essential

part to boost economic growth
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Thank you




