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About Us…

• Private owned company

• Independent and impartial recognized test laboratory for professional digital 

television test services worldwide

• Act as a partner –supported many countries to enjoy the successful market 

DTT launch

• Labwise is equipped as a professional TV test laboratory and expertise in 

digital television sector and it is also utilized in various other fields, like 

network planning, consulting, training, standardization, product management, 

customer care and in the development of testing and monitoring systems and 

tools for professional use

• Labwise has facilities for testing for any kind of digital television and radio 

devices in terrestrial, cable, satellite, IP and Hbb arenas

• Vison: assure that all devices are conform the specifications in a specific 

market 

• Labwise is rated financially to the best AAA class 

• Confidential 
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• Professional DTV test laboratory and  

expert partner for

• Device requirements

• Tendering

• Analysis and comparison

• Certification tests

and approvals

• Sourcing

• Importing and 

distribution

• After sales support

• SW development and 

maintenance

Labwise Services



Labwise Products

Receiver 
Specifications
- Requirement definition 
- Localization
- Test plan and protocol

Test 
Laboratory
- Laboratory plan
- Builing of 
laboratory

- Training
- Labratory 
operations

Sourcing of devices
- Identifying suitable 

device vendors
- Choosing the optimal 

vendors & devices
- Sharing of 
international 
market information 

- Support for import, 
distribution, and 
customer care

Product 
management for 
devices

- Sourcing 
- Import
- Distribution
- Customer care
- Information 
sharing 

with devices and 
services
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Our valued customers and partners

http://www.lg.fi/
http://www.lg.fi/
http://www.toshiba.com/tai/index.jsp
http://www.toshiba.com/tai/index.jsp
http://www.amd.com/gb-uk
http://www.amd.com/gb-uk
http://www.finlux.fi/?dsid15=epkg3dsouo0s65qbk8ggf76eb5
http://www.finlux.fi/?dsid15=epkg3dsouo0s65qbk8ggf76eb5
http://www.nxp.com/
http://www.nxp.com/
http://www.marvell.com/index.jsp
http://www.marvell.com/index.jsp
http://www.tpvholdings.com/index.php
http://www.tpvholdings.com/index.php
http://www.tridentmicro.com/
http://www.tridentmicro.com/
http://www.eagle-kingdom.com/index.asp
http://www.eagle-kingdom.com/index.asp
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Our valued customers and partners

Importers

Operators

http://www.anvia.fi/
http://www.anvia.fi/


Broadcasting today & the future

Today &

Future

http://www.google.nl/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.clarkmediainc.com/blog/index.php/smartphones-from-single-to-multi-screen-users/&ei=g7NkVdreLIb4UPLEgpAB&bvm=bv.93990622,d.d24&psig=AFQjCNF3EL0Y0ZZOtbK_WGbbnrW90JmrUg&ust=1432749290347689
http://www.google.nl/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.clarkmediainc.com/blog/index.php/smartphones-from-single-to-multi-screen-users/&ei=g7NkVdreLIb4UPLEgpAB&bvm=bv.93990622,d.d24&psig=AFQjCNF3EL0Y0ZZOtbK_WGbbnrW90JmrUg&ust=1432749290347689


Receiving media – What has 

changed?

Devices are specific for usage situation and not service 

specific as in the past!



Majority of our daily media 

interactions are screen based

On average 
people spend 

above 4h 
of leisure time in 
front of screens 

each day
Source: Google research



Our time online is spread between  four 

primary media devices



More devices more choices… 

BUT…

Before considering anything:

• UNDERSTAND THE CHANGE OF THE VIEWER BEHAVIOUR

• MOTIVATONAL FACTORS FOR THE BEHAVIOUR

• PREFERENCES AND PRIORITIES OF CHOICES

• NEW BROADCASTING TECHNOLOGY AVAILABLE

• YOUR FUTURE STRATEGY AND GOALS

• REGULATION OF THE QUALITY ON THE MARKET IS A 

MUST!



What drives the choice for using 

multiscreen devices

Context and the situation drives device choice

Today consumers own multiple devices and move seamlessly 

between them throughout the day



Computers keep us …

productive and informed



Smartphones keep us … 

connected



Tablets keep us …  

entertained



Multi-screening by using more than one 

device simultaneously 



The changing role of television 

in a multi-screen world



Enhanced television broadcasting 
– WHAT you may offer?

Future goes towards three types of service concepts:

– TV ANYTIME

– TV ANYWHERE

– INTERACTIVITY 



What this means? What about 

availability of the right devices?

• People may not be able to use services in case they do 

not purchase device in conformance of the standard 

• Consumer/user disappointment of the available 

services

• There are variable levels of the quality available

• It should be minimum requirements of the basic 

standard (specification)

• Regulation of the Quality by regulating the 

specifications and controlling it → via Certification, 

branding? 
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Testing Options
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Option 2:

Light Touch

Self-

Certification

Manufacturer certifies 

they conform to spec

Option 3:

Full Control

Test Centre

Manufacturer submits 

receiver to test lab

Option 1:

Wild West

Do Nothing

Free uncontrolled 

market

• Receiver issues in field

• Platform brand damage

• Inability to add new 

services

• Interactive applications 

impossible to write

• Lots of receivers 

• Relies on honesty

• Marking own homework

• Needs a test suite

• Audit process

• Non-conformant receivers 

in the field

• Many low cost 

manufacturers are not 

conform to this request 

• Ensure quality

• Interactive apps work

• Platform upgrades

• Good user experience

• Quality control of 

devices by acceptance 

logo/brand



Branding in the Balkan region

• Slovenia

• Croatia 

• Hungary
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What benefits brings you to test and 

certificate/brand your devices?

By adding a strategic control mechanism for 

reception devices in your business model:

• Your network will be optimal used!

• Your viewer will be able to get devices to be 

able to watch your programs

• Marketing and PR campaign with a clear 

message will empower your business model

• Ensure that the viewer gets right devices

• Controlled access to the premium HD 

content

• Strengthen of your company image

• Increasing your brand awareness

• Contribution to the social values  
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Optimize your device management 

with support of digital TV expertize of 

Labwise!

Labwise Ltd

Viinikankatu 1 C

FI-33100 Tampere

Finland

www.labwise.fi

info@labwise.fi

Labwise - at your service!


