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People Like TV and Radio

Total – 252 mins/day

35 mins/day SVoD etc

91% watch TV every week

51% have connected TVs

Broadcaster VoD = 4%
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Total – 183 mins/day

Reaches 89.6% each week

7.8% listening online

Peak time = 08.00 Mon-Fri

22.6m listeners to three services

Total TV + Radio consumption – 7¼ hours per day!

Source: Ofcom Communications Market Report 2017
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Viewing Habits

3

Source: Mediathique for BBC



“Skinny Bundling”
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plus



Live vs On-demand
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User devices
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The Future – 4K UHD – and beyond?
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