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Features of A4AI data —

● Annual data collection since 2015

● 100 countries, six data volumes 
since 2018

● Focus on low- and middle-income 
countries

● Prices in USD and GNI per capita







COMPARISON AT MULTIPLE PRICE POINTS



COMPARISON AT MULTIPLE PRICE POINTS

● Multiple data points help expose potential 
price barriers for low income market 
segments.

● Real “market offer” data offers a better 
picture of data affordability. 





Countries with an available data plan by volume, 
December 2020 — Limited to 46 markets in Africa

GBs 0.5 1 1.5 2 2.5 3 4 5 6

Any operator: 37 43 25 33 14 28 18 35 18

Largest operator: 24 32 12 21 11 16 10 22 9

Source: Alliance for Affordable Internet

When we look at market offers, 
it’s a world of 1s, 2s, and 5s...



Considerations on data volume for mobile 
broadband pricing:

● Real “market offer” data reveals potential affordability 
barriers for low-volume internet users.

● Combining multiple price points allows for deeper analysis of 
consumer power in mobile broadband market.

● Data consumption, in general, is increasing.

● But vast regional and income disparities remain.

● EGTI recommendations should focus on universally relevant 
targets (not too high, not too low).

● In matching market practices, look to 1s, 2s, and 5s.
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