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GREATER PERSONALISATION 
AND CONTROL
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Personalized User Experience
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• The user may receive suggest ions on what  cont ent  t o 
consume at  any given moment , based on a predict ion by 
t he service  of what  t hey need at  a  given moment . 

• The personalized experience may even ext end into 
act ivit ies undert aken in t he physical world.

• A fully personalized user experience will require  t he  
syst em to ident ify t he  user. The user may be able  t o login 
t o services by t heir preferred method, including facial and 
voice recognit ion



Digital Assistants and 
Ambient  Comput ing Ecosyst ems

• Over t he coming years we can expect  t o see  significant  
growth in ‘ambient  environment s’ from smart  speakers, 
wearables and smart  cars t o voice enabled IoT devices.

• Discovery may be based on casual natural language 
int eract ions, facilit at ed t hrough voice and dynamic 
responses from the GUI (graphical user int erface)

• Assist ant s will evolve t o become more companion like
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Adaptive Experiences

• All users may be able  t o underst and and enjoy any content  with 
universal accessibilit y

• Speech synthesis may help automated t ranslat ion sound like  
t he  person originally speaking in a  piece  of content .

• Speech may be automat ically t ranslat ed into sign language 
presented by avat ars in a  natural manner.

• Experiences will be  seamless. The user could, for example , st art  
reading at  home and cont inue list ening while  cycling, with an 
opt ion for AR and cont rols using speech, gesture  or brain 
computer int erfaces
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GREATER SENSE OF REALITY 



Immersive Experiences

• Users may be able to experience ‘worlds’ that they have 
not yet experienced.

• Technology that outperforms today’s HMDs may be 
integrated in an eyeglass like device.

• Portable 3D displays may be used by individual viewers as 
a second screen

• 3D audio may provide not only directionality but also 
depth of field
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Mergers of the Physical and the Digital
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• The AR Cloud, a  real t ime 3D ‘map of t he  world’, overlaid onto 
t he  real world. This may allow computer vision enabled devices 
t o become the  gat eways for avat ars in t his new landscape of 
realit y layered with virt ual int eract ive  informat ion.

• In t he  longer t erm, brain computer int erfaces may allow 
int egrat ion of human beings and the  t echnology surrounding us. 
We may be able  t o cont rol t he  world around us with our 
t hought s, and media experiences may fully immerse  us, ut ilizing 
all our senses; sight , hearing, smell, t ast e  and touch



Content New Forms: Immersive services
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• Ultra -HD TV services: from 4K to 8K, and possibly 16K
• Extended reality (XR) services
• Next Generation Audio (NGA) services



Thank you
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