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Terrestrial television plays a key role in Italy
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Digital terrestrial television is a new and more efficient way to 
broadcast television

Features Analogue Terrestrial TV Digital Terrestrial TV

Number of channels Ca. 10 national channels Up to 50 national channels

Multimedia contents and 
interactive services

Limited
Only text information

(teletext) - no interactivity

Advanced
Enriched multimedia services with 
graphics, audio, video, interactivity

Sound and picture quality Standard quality
similar to VHS

High quality, similar to DVD
Digital quality video

Dolby stereo 5.1
Multiple audio streams

Reception by viewer TV Set + Antenna TV Set + Antenna
+ Set Top Box

Comparison between analogue and digital broadcasting of terrestrial TV
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DTT in Italy is broadcasted via 6 national multiplexes – there could 
be up to 8 multiplexes by the end of next year

Number of national multiplexes

OperatorOperator # Muxes
today

# Muxes
today

Note:  Local TV multiplexes are not included (currently more than 70)
Source:  DGTVi
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DTT STB sales
(k units, values at the end of month)

Sources: GfK; Italian Ministry of Communication; DGTVi; Booz Allen Hamilton analysis

DTT is enjoying success – almost 3 Mln households have bought a 
Set Top Box so far (13% market penetration)
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Almost all Italian DTT STBs are interactive, i.e., MHP compliant

4% 96% Interactive STBs
(MHP compliant,
with V90 modem 

integrated)

Zapper
STBs

Profile of DTT STBs sold

Source:  Estimate by GfK Marketing Services Italia
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DTT viewers have free access to nearly 30 TV channels and to two
different pay-per-view services

Current DTT offering

Note:  “Rete A” multiplex (broadcasting “All Music”, “The Club”, “Camera”, “Senato”) is not included because its current coverage is below 50%
Sources:  DGTVi; Sat-Net; Booz Allen Hamilton analysis
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Furthermore, a large number of interactive services are available, 
covering a wide range of applications

Info on TV programs Interactive teletext EPG Services 
(commerce, …)

“Live” interaction Additional TV contentsInteractive advertising Games



8

Also, first trial T-Government services are present on DTT

Sources:  Rai; La7; Mediaset

Local public service portalsLocal public service portals

Public Administration Healthcare
Examples of interactive services on Italian DTT
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A new pay-per-view model on DTT provides access to soccer matches 
and movies with no subscription, paying “à la carte” per event

Pay-per-view model

New PPV 
business 

model

“Serie A” teams on DTT“Serie A” teams on DTTPurchase of a pre-paid 
card at the shop

1

3

Substitution of 
the card at 

expiration date

4 Access to PPV 
event through 
remote control 

and card 
(Mediaset) or 

call to call 
center (La7)
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Italian DTT is an extension of today’s analogue/free television, 
which allows it to compete against other digital TV platforms
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Source:  Booz Allen Hamilton analysis
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In summary, two key factors have enabled the development of a 
whole new business model for DTT in Italy

Commercial 
channels with 
interactive 
advertising and 
contents

Commercial  
free-to-air TV
Commercial  
free-to-air TV MultichannelMultichannel InteractivityInteractivity Pay-per-viewPay-per-view

New DTT Business ModelNew DTT Business Model

Thematic 
channels with 
targeted 
advertising

Broadcasting of 
third party 
services

Revenue sharing 
with telecom 
operators

Pay-per-use 
services

Pay per view of 
football events, 
movies and 
fiction

Purchase of 
packets of 
events

Commitment of the Government
Investment + coordination by broadcasters, content providers, industry

Commitment of the Government
Investment + coordination by broadcasters, content providers, industry
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Going forward, the focus will be on extending the role of DTT 
through a regional Switch-Off of analogue television

Regional Switch-Over strategy: 
– Sardinia and Aosta Valley first two Italian regions 

Two-phased approach:
– January 31, 2006: Ca. 70% of population of each 

region switched over to digital
– July 31, 2006: Switch-over of remaining population

Total of more than 600K households involved
– Sardinia: 579 K households (1,7 M individuals)
– Aosta Valley: 54 K households (120 K individuals)

Subsidy available for one STB per household 
against proof of payment of license fee

After successful implementation, Switch-Off
will be extended to other regions


	Terrestrial television plays a key role in Italy
	Digital terrestrial television is a new and more efficient way to broadcast television
	DTT in Italy is broadcasted via 6 national multiplexes – there could be up to 8 multiplexes by the end of next year
	DTT is enjoying success – almost 3 Mln households have bought a Set Top Box so far (13% market penetration)
	Almost all Italian DTT STBs are interactive, i.e., MHP compliant
	DTT viewers have free access to nearly 30 TV channels and to two different pay-per-view services
	Furthermore, a large number of interactive services are available, covering a wide range of applications
	Also, first trial T-Government services are present on DTT
	A new pay-per-view model on DTT provides access to soccer matches and movies with no subscription, paying “à la carte” per eve
	Italian DTT is an extension of today’s analogue/free television, which allows it to compete against other digital TV platforms
	In summary, two key factors have enabled the development of a whole new business model for DTT in Italy
	Going forward, the focus will be on extending the role of DTT through a regional Switch-Off of analogue television


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


